AHHOTanusi padoyeil MporpaMmmbl

Principles of strategic decisions in multinational companies

JlucumiuinHa Ha HHOCTpaHHOM si3bike «Principles of strategic decisions in multinational
companies» mpernogaércs B paMKax BapHATHBHON YacTH T'YMaHHTApPHOTO, COLMAIBHOTO H
HPKOHOMHYECKOTO IMKJIA JUCLUIUIMH MOJATOTOBKU CTYJEHTOB MArucCTpaTyphl 10 HalpaBiIEHUIO
noarotroBku  38.04.02 «MeHeKMEHT» HEHMHTETPUPOBAHHOM MarucTparypbl. JlucuuniannHa
peanmusyercss Ha (akyabTere rocynapcrBeHHoro ynpasienus ®I'OY BO MI'Y umenu M.B.
JlomoHOCOBa Kadeapoil SKOHOMUKH MHHOBAIIHOHHOT'O Pa3BUTHSI.

JlucuuiuinHa HaresleHa Ha (POpMHUPOBAHUE CIEAYIOIIMX KOMIIETEHIIUH BBITYCKHUKA!

- TOTOBHOCTb K CaMOPAa3BUTHIO, CaMOpPEaIM3allid, HWCIIONb30BAHUIO TBOPYECKOIO
IOTECHLINANA;

- TOTOBHOCTh K KOMMYHHUKallMM B YCTHOM M NHCbMEHHOH (opMax Ha PYCCKOM U
MHOCTPAaHHOM SI3bIKax JJIs peIeHUs 3a/1a4 MPOo(eCCUOHAIbHON JeTENbHOCTH,;

- CIIOCOOHOCTH TPEJCTAaBIIATh PE3YIbTAaThl IMPOBEACHHOTO HCCIEIOBAHUS B BHJE
HAy4YyHOT'0 OTYETA, CTATbU WJIM OKJIA/a,

- CIIOCOOHOCTb OOOCHOBBIBATH AKTYaJbHOCTh, TEOPETHUECKYI0 M IMPAKTHYECKYIO
3HAYMMOCTb NU30PaHHON TEeMbI HAYYHOT'O UCCIICIOBaHMS.

CoznepxcaHHe AUCHUIUIMHBI OXBATbIBACT KPYTI' BOIIPOCOB, CBA3AHHBIX C OCHOBaMU BCIACHUA
MEXYHAPOIHBIX JEJIOBBIX ONEPalil U MPUHITUIIAMA TPUHSATHS YIIPABICHYSCKUX PEIICHUH.

[IpenonaBanre TUCHMIUIMHBI TPEAyCMaTpPUBAET CleAylolue (OpMbl OpraHU3aluu
y4eOHOT0 MpoIiecca: JICKIUUA U CAMOCTOATEIIbHYIO padoTy CTYyICHTA.

[MporpaMma AMCIUIUIMHBI TPEAYCMATPUBACT CIEAYIONIME BUABI KOHTPOJIS: TEKYIIHA

KOHTPOJIb (JICKIIUU ), TPOMEKYTOUHBIN KOHTPOJb B (OpME IK3aMEHa.
OO0mas TpyJOEMKOCTh OCBOCHHS AWCIUIUIMHBI COCTaBiseT 4 3adyeTHble eauHuilbl, 144

yaca. [IporpamMmmoll AMCHUIUIMHBI TPEAYCMOTpPEHBI JeKUHOHHble 32 uaca u 112 wyacos
CaMOCTOSITENIbHON PabOTHI CTYCHTA.



